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(1) 1. David A. Rochon, David W. Banker and Will Gaidenswartz, are the inventors 
named in the above-noted U.S. Patent Application Serial No. 09/505,632 entitled "SYSTEM 
AND METHOD FOR DISTRIBUTING INFORMATION THROUGH COOPERATIVE 
NETWORK SITES." which is a continuation application of U.S. Patent Application Serial 
No. 08/873,974, filed on June 12, 1997, now allovyed. 

(2) We conceived of the invention disclosed in the present application prior to May 13, 
1997 and the present invention was constructively reduced to practice on the June 12, 1997, 
filing date of the U.S. Patent Application Serial No. 08/873,974. 

(3) Exhibit A is a copy of a letter and an attachment to the letter including an initial 
invention disclosure and drawings for the 08/873.974 application that I sent to patent attorney 
Mr. Noel Heal prior to May 13, 1997. 

(4) Exhibit B is a copy of billing records from Mr. Noel Heal reflecting woric performed 
in preparation and filing of the Ofl/873,974 application. 

(5) I and Mr. Banker discussed the invention of the 08/873,974 application with Mr. Heal 



priortoMay 13. l997Jdiscussedadraftoftt.e08/.73^74appUcatio„ withMr.^^ 
June 9. 1997 ax»d I and Mr. Gardenswartz discussed a revised draft of the 08/873.974 
application with Mr. Heal on June 10. 1997./ 

(6) A final draft of the 08/873,974 application was filed on June 12, 1997. 

(7) iswearunderpcnaltyofpojurythattheforegoingstatementsan^tniean^ 

and I am aware that any wiUfUl false statements arc punishable by fine or imprisonment, or 
both, pursuant to 18 USC 1001 and that such willfiil false statements may jeopardise the 
validity of the present application or any patent issuing thereon. _ 

llxlol /lA^-tA^^Ai^ 

^^j^ MICHAEL C. SCROUUJ^ 

Printed: J«uM»y 25, 2001 . , 

IA»tQ^V\7791\779lOia3Aereggle dodiraticm.^ 



2 



MEMORANDUM 



TO: Noel Heal 

cc: David Rochon, WiUGardenswaitz, Dave Banker 

FROM: KfikeScioggte/^;^ 
SUBIECT: Web Site In tcrogtworidttg Patent Apfllkz&m 

DATE: ^■■^ 




Attached is an overview of a new invention for which we need to submit a patent applicatioa. 
Although initially we plan to addiess the supermarket/packaged goods arena, the concept is 
much broader and claims should be developed to coven 

« The Supermarkct/Coosomer packaged goodls industry 

• Retail industries for bard and soft goods 

• Any industry where informatioo can be aggregated ami did>ursed via a computer 
network based on a consuxner's (or third party's) selection " 

We are on a timeline to begin pitching this concept to retailers About^mmUPt therefore 
we would like the patent application to be filed by that time. In the meantime, we will sliate 
the concept with thixd parties only under a NDA. Please advise me as to the disclosure rules 
we must follow to ensure the eventual patent's validity. 

Please get back to me as to what additional information you need to draft the application and 
what filing date is realistic. 
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SuperMarkcU Online'^ i 
Web Sice Intcraetworldng 

Wtb Site Int ernetworking DMcrintion 

This documem describes an invention of SuperMarkets Online** (SMO) whe^iiy Web 

Sites on the Internet are linked together to create a comprehen^e and compbmmtafy 

interchange to allow consumers to locate offers and tnfonnation in their areas of interest in 

thdr local area. In Its initial iniplemcntation. SMO wiU link the Web sites of con^ ^ 

packaged goods manufecturcrs and supermarket relailm and deliver^ via a central seiver .^ ' * » 

product offers and supetmarket speciak to consumers regardless 'whether the consumer 

visits the manufacturer rite , the retailer site or SMO*s cooperative Site . This concert of a 

" Ofler Locator ^ \% illustrated on the attached charts and described fiather briow. 

This invention provides a sohJtton to two outstanding issues in the padcaged goods 
industry: how manu&cmrers communicate to consumers where their prodticts are on 
spedal or "'deal" in the consumer's localareaandhowtoquickly report back to the 
manufacturer the results of the retail promotion of thetr products; and bow retailers cost 
effectively communicate to consumers what nuunifacturer ofSers are available in tlnr 
stores. The retailer specials take the form of special features (Lc, endasle displays and the 
like), price maikdown s and meal soluiions for specific manufacturer produeta. The 
manufacturer offers include c oupons, rebates , sam p l e s, product infonnatio iu sweepstakes. 
contest s, r^pes , questionnaires and surveys , audio messages and advertiainft . Thus, this 
targeting capability applies not only to the national ofifcrs . but also to the weekly offers 
supplied by the retailers, therefore SMO must possess data about which branda^products 
are on special at a ^en retailer (down to the store level). 

This mformation regarding i^^di stores have which brands/products on special means that 

once SMO has developed a database of manufisicturer offers available at what retail 

locations that, g^^en a brand or product, the consumer could se arch for retail locatioig Arv^^^kr 

where the specified brand or product is oi * •ftf^*l Conversely, SMO stores m its JCJI f^^^^^ 

'f^t*^f^?ITf Tia^iifyz-^iripr nfr^pff fwJTaKU anH i^|1fm« thf> Cnnmfflgf t O QUCfy (OT target t^/^ JL^^^ 

s pecific offers via the personal page ) w hat manufacturer offers are available from the ff ' 

retailer site. Tt.;* U tk^ ^tup nfp^ X ^mtnr conr^gp^ and intemetworking Web d^^^Q^ 



sites - h provides a mechanism to effidentlyinfomci and educate the consumer on a ^ 
timely bass as to offers (retail spedals and numufacturer offirs) are avaxUble ^ 
regardless what site the user accesses. 



There are many applications of the Offer Locator concept. For example, a "bamier ad* / 
placed by a national manufiurturer could, upon being selected ("dickwl'* in Internet U ^^j>^ . 

parlance), trigger an imermediate step where the consumer would then be asked to enter •^•^^ » 
lus or her zip code . A search would then be initiated by the SMO Server of the offer 
database the would match the content of the manufacturers ad (v^uch could be a brand 
level ad or a product level ad) with retailer locations featuring the brand/product that are 
closest to the consumer's ap code. 

One of the main applications of the Offer Locator is witlun the domain of a mami&cturer*s 

web site. In this instance; various hot Knks ad jout the roanu&cturer's biands/jproducts will ^ ^^^^^ ^ 



SapcrMarkm Oolinc^ ^ 
Web Site loternctworking 

use the Offer Locator to relate clicks on the "within site" banners to retailer locations 
fcaturii^ the brands/products wuhin proxinniy of the consumer. 

These are just representative examples of the application of the present invention. 
Searches do not have to be by zjpcode (e.g.. they could be by street addre^ or by a 
credit rarH miT^b g, or online membership account , or by a "cookiQ . and the intcnnedtate 
gfve-us-your-search criteria step could ask a variety of other questions like ••Who is your 
favorite retailer?" or '*Of the following brands offered by manufacturer X which do you 
care about most?" Likewise. Ihe point-of-entry into the OfBer Locator service docs not 
have to be a **banncr ad," It could, for example, be triggered by diddng on a 
manufacturer's listing in an electronic Ydlow Page*. Tn all cases the essence of the Ofifer 
Locator is the same. It relates an ad or promoiion to a location where the advertised or 
promoted product is.^ first and foremost available, and then quite likely on special/featured^ 
By linking the manuficiuTer and retailer sites together, all parties benefit; the manu&ctur? 
is able to inform the consumer where thdr producu are fi&atured, the retailer is able to 
efficiently promote their stores by highlighting what manufiiccurer offers are available and 
the consumer benefiu by being better informed as to where to shop to save money. 

The initial implementation of the present invention is illustrated in the following charts. 
The "Wd> Site InlOTetworking" chart graphically shows the relationship between the 
various components and the Hnks established by the SMO Network. The SMO Server is _ 
paramount to this desfpt. It t)rQyides a central reservoir of manufa cturer and retailer 
offers and the relationships and properti efi ftf the network links. Whenever the- consumer 
desires to locate an ofier* he/she vtsrts tneapplicable site m the network (either 

manu&cturer, retailer or SMO's cooperative nte) and initiates the Offer Locator ^ 

application . The parameters of the search are entered by the consumer and the . * 
corresponding results are dehvered by the SMO Server to the applicable site'Vvia 
hyperlinks) and displayed to the consumer by his/her browser softwareL In the case of the 
consumer queiying the retailer's site or SMO's .cooperative site, the results may be 
delivered in the form of SMO*s Personal Page. In order to tim^ infimn the manufacturer 
of the results of the retail promotion. SMO extracts item movement data from the store's 
point-of^le system and summarizes the results of the promotion back to the 
manufacturer in the form of Internet delivered performance reports . 

Subordinate Charts 1 through 5 iUustrate the detailed process flow witlun the various 
components of the network. Chart 1 s hows the processir^ steps which arc initialed (on 
both the manu&cturer*s site and SMO's vte) when the consumer virits the manufacturer 
site a nd selecUb the Offer Locator application. Chart 2 sh ows the corresponding process 
flow from the retail site interfac e pgrspec=iive- Chart 3 shows the process of ^EffiDG&w 
e ntering re^l special information into the SMO data base, while Ch^tA illustrates the 
manufacturer offer capture process. Chart 5 shows the processing steps initiated by the 
SMO Server to navigate the consumer through th e Pef yonal Page which delivers targeted 
offers and specials to the consumer's preferences and buying habits. 
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nsr THF TTNTTTED STATES PAT^ & TfirAni-N^A; 

rN RE APPUCATION OF : % 

Michael C. SCROGGIE ct al : EXAMJN^: R0S jj^^^^^OYCE, A. 

SERIAL NO: 09/505.632 : ' (^f 

FILED: February 16, 2000 : QROUP ARi^ UhJET: 

FOR: SYSTEM AND METHOD FOrL :H - ^ 

DISTRIBimNG INFCKMATI0N;.; / ; ; 

ASSISTANT COMMISSIONER FOR PATENTS ' > ' C > , 1 ■ 

WASHINGTON. D.C. 20231 ■ i ■ " • i 

37 CFR §L1 31 DE^ARATIQN QF^iQEfcilfg^^^ 

(1) I am the patent aUomey who prepiared iand f}16i LJ.Si Pateiit A^g^C:^ No. 
08/873,974, on June 12, 1997, on behalf =6f the invOTt<ira l^^ $^^^^e-b^ A. 
Rochon^ David W, Banker and Will Gardensvvmitz. ;i; ■ ' 

(2) The sfubject inventioa disclosed inihe 08^^3v^1(4^ ajp^^ to 
May 13, 1997 and the present invention ffsis cdn&ttiictiy^^ Jime 
12, 1997, filing date of theU.S. Patent i^licatiot^Si^ 

(3) Exhibit A is a copy of a letter an(t|m attaebinmt tprthe letier:^P^S^|^.a^ 
invention disclosure and drawings for the P8/87i -97:4: apirile Mr. 
Scroggie prior to May 13, 1997, . ' 

(4) Exhibit B is a copy of my billing records refleeting \yprk p^cHi9^ inl^^ 
and filing of the 08/873,974 application, v \. ■ ^ ; -^^IS: .V; 

(5) I discussed the invention of the (>^OT3,9?4 aj^^i^icsa 

Banker prior to May 13, 1997y T worked on prepsiiing.ar on 
May 12, 15, 16, 19. 21 and June 4, 1997, i ;aiscusBed Aedni^pf thir^O 




witfi Mr. Scroggie on June 9, 1997 and I discmsed the rei^d dttoft oi^e68i«7 
application with Mr. Scroggie and Mr, Garden^wt? on Jim^ 1ft, ;i9^j;; 

.tri&f:an4 correct. 



(7) I 



and I am aware that any willful false statejneiits; ajFc^ jn^ or 
both, pursuant to 18 USC 1001 and that such wUlfiil ftlsei^t^m^jt^ the 
validity of the present application or an^^-patent issuifig tha^ikni^ : : ■: :^: : 



DATE 

Printed: JamiBiy 23, 2001 
[:\aay\CRV\779l\77910l03Jieal decUuatkin.wpd 
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vrf-^""^ MEMORANDUM 



TO: NoelHcai 

oc: David Rochon« WflLCaidenswaztz, Dave Banker 

FROM: hEksScmg^/f^ 

SUBJECT: Wd? Site I ntcroctworidag Patent ^qdicadcm 
DATE: 



Attached is an overview of a new invention for wiiicb we need to submit a patent appltcathm. 
Although initially we plan to address the supermarket/packaged goods azeoa, the cooeept is 
much broader and claims should be developed to coven 

« The Supermarkct/Coiisiuner packaged goods industry 

• Retail industries for bard and soft goods ^.c^^^*^ 

• Any industry where infoimatioD can be aggregated and disbursed via a computer 
network based on a consumer's (or third party's) srfection 

We are on a timeline to begin pitching this concept to retailers &t>^t^m|||||||Pt therefore 
we would like the patent applicatiM to be filed by that time. In the meantime, we wiU share 
the concept with third parties only under a NDA. I>lease advise me as to the disclosure rules 
we must follow to ensure the eventual patent's validity. 

Please get back to me as to what additional information you need to draft the application and 
wliat filing date is realistic. 
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SuperMarfcets Online'^ i 
Web Sice Iiitcraetworking 

Web She Internetworking bMcrintlbo 

This document describes an invention of SuperMarkets Online*^ (SMO) whereby Web 

Sites on (he Internet are linked together to create a coznprehen^e and compCmmtaiy 

interchange to allow consuiners to locate offers and information in their areas of imerest in 

their local area. InitsiniiialimpletnenutLon»SMOmllIinktheWeibtites of consumer , p 

packaged goods manufacturers and supermarket retailgs and ddiver» via a central server .*^ ^ » • 

product offers and supennarket specials to consumers regardless ^^lether the consumer 

visits the manufacturer site , the retailer site or SMO's cooperative site . This concept of a 

" Offer Locator " is illustrated on the attached charts and described further bdow. 

This invention provides a solution to two outstancting issues in the packaged goods 
industry: how manufacturers communicate to consumers where thcdr products are on 
spedal or ''deal" in the consumer's local area and how to quickly rqxnt back to the 
manufacturer the results of the retail promotion of their products; and how retailers cost 
effective^ communicate to consumers what mamifacturer offers are available in then- 
stores. The retailer specials take the form of special features (Le.» eixUsle displays and the 
like), price markdown s and meal soluiions for specific manufacturer producti . The 
manufacturer offers include c oupons, rebates , sample s, product i nfbrrnatiOT U sweeostakes . 
c ontest s, recipes , questionnaires and surveys , a udio messases and advertising Thus, this 
targeting capability applies not only to the pational offers , but also to the weekly offers 
supplied by the retailers, therefore SMO must possess data about which brands/products 
are on special at a ^ven retailer (down to the store level). 

This mformation regarding i7«Mch stores have which brands/products on special means that 

once SMO has developed a database of manufacturer tISim available at what retail 

locations that, ^en a brand or product the consumer could search for retail k>catioi» An^^^ 

\%^iere the spedfied brand or product ? * apggiat Conversely, SMO stores m its J^Jj f*^^^^ 

dataha»g manufacttirgr otfg^ yviiilah1*t anri sjlpy« tt^fi constinrtgf t p quCTy target ^ J ^ 

s pecific offera via the personal page ) what ^y^ufiicturer offers are available firm the "^'^ ■ 

retailer site. This is the essence of the ^Trr Trfi^"^"^ rnn<^pt and internetworking Web .d^ dXi^cn, 
sites - h provides a riiediaiiisin to effidently inform and educate the consumer on a g/./^i^^S Lr^i ^ 
timely baas as to what offers (retail specials and nnaisufacturer offirs) are avulabic ^( J^^^ 
regardless what site the user accesses. \JfT^ rHA^ f 

There are many applications of the Offer Locator concept. For example^ a "banner ad" / 
placed by a national manufacturer could, upon being selected (^dickwd** in Internet u . ^ ^ 

parlance), trigger an imermediate step where the consumer would then be asked to enter •^^'^Hr * 
his or her rip code . Asearch would then be initiated by the SMO Server of the offer 
database the would match the content of the manufacturers ad (which could be a brand 
levd ad or a product level ad) with retailer locations featuiing the brand/jproduct that are 
dosest to the consumer's zip code. 

One of the mam applications of the Offer Locator is within the domain of a manufacturer's 

web site. In this instance; various hot links rf jout the roarrafacturer's hninds/|>rodocts will ^ i.^^^^ % 



SnpcrMarfcets Oolinc^ ^ 
Web Siit loternetworking 

use the Offer Locator to relate clicks on the "within site" banners to retailer locations 
fcaturir^ ihc brands/produos wUhin proxinuiy of the consumer. 

These are jusi representative examples of the application of the present invention. 
<;>^rrK^ Ar^ ti»t hiiv> tft he bv zip codc fc.g.. they could be by street addre^ or by a 
credit rarrf mmib^ or online fnembershiD accounu or by a "cookieT^ , and the intcrmediatB 
give-us-your-searcb criteria step could ask a variety of other questions Kke •'Who is your 
favorite retailer?" or "Of the foBowmg brands offered by manufacturer X which do you 
care about mostT* Likewise, the point-of-entry into the OfBwr Locator service does not 
have to be a ••banner ad" Tt could, for example, be triggered by diddag on a 
manufacturer's listing in an electronic YeUow Page*. Tn all cases the essence of the Offer 
Locator Is the same. It relates an ad or promotion to a location where the advertised or 
promoted product is* first and foremost available, and then quite likety on special/f eatured^ 
By itnkhig the manufacturer and retailer sites together. aU parties benefit; the manufacturer 
is able to inform the consumer where thdr products are featured, the retailer is ^te to 
efficiently promote their stores by highlighting what manufacturer offers are available and 
the consumer benefits by bdng better infonmed as to where to shop to save money- 

The initial implementation of the present invention is illustrated in the following cha^. 
The "Wd) Site Internetworking" chart graphically shows the relationship between the 
various components and the Hnks established by the SMO Networic The SMO Server is 
paramount to this design. It provides a central res ervoir of mamifactuTer and retailer 
offers and the relationships and propenif g ftf the network links. Whenever the^ consumer 
desires to locate an offer, tie/she visits the applicable ate in the netwOTk (either 

manu&cturer, retailer or SMO's cooperative «te) and initiates the Offer Locator 

application . The parameters of the search are entered by the consuioer and the ' <:^e»wu*-^ ^ 
corresponding results are dehvered by the SMO Server to the appf ieable sitclfvia 
hyperlinks) and displayed to the consumer by his/her browser software. In the case of the 
consumer querying the retailer's site or SMO's .cooperative site, the results may be 
delivered in the form of SMO's Personal Page. In order to tim^ inform the manufacturer ^ 
of the results of the retail promotion. SMO extracts item movement data ftom the storeys \ ur^j^ , 
point-of*sale system and summarizes the results of the proitwtion back to the J fi^^^^i^ 

manufacturer in the form of Internet deBvered performance reports . 

Subordinate Charts I through S iUustrate the detidled process flaw within the various 
components of the network. Chart I s hoves the processing steps which are initiated (on 
both the mami&cturer's site and SMO's site) when the cotisumer viats the m anufacturer 
site and selects the Offer Locator application. Chart 2 sh ows the correspondiag process 
Dow firon the reta il site interface perspecuve. Chart 3 shows the process of capering or 
e ntering retml special information into the SMO data haac while C JiaTt ^ illiistrates Ae 
manufacturer offer capture process. Chart 5 shows the proces^ng steps initiated by the 
SMO Server to naviflate the consumer throudt th e Pef fonal Paye which delivers targeted 
offers and specials to the consumer's preferences and buying habits. 
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